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Few things help an individual more than to place responsibility upon him,
and to let him know that you trust him. ~ Booker T. Washington

Jay Valenting is a down on his luck, homeless man
in Manhattan, New York City. He was short on cash
early this month when he ran into ad executive
Merrie Harris, Valentine asked Harris if she had
any change to spare to which Harris reportedly
replied that all she had on her was a credit card,
“Can I trust you?” she asked Valentine,

Valentine said “Ves, I'm honest,” and accepted
Harris’ offered platinum credit card. The
astanished group of peaple who saw the exchange
watched as Valentine took the card, expecting him
to make off with it and milk it for all it was worth

To their surprise, Valentine returned moments
later, with only a small bag of goods (total bill was
reported at only $25) and gave Harris hack her
card. Harris was later quoted as saying that, ‘I
didn’t have to thank him, | trusted him all along.”

Valentine, for his part, was asked if he was in any
way tempted by what he could have gotten with
the platinum credit card in his hands, "1 wasn't
tempted at all" said the 32-year-old, Brooklyn
native. "She trusted me, and | didn't want to
violate that trust. | would never do that."

This remarkable story, cited by a US newspaper as
a “shining example of generasity, trust and
hanesty,” is of course, clearly the exception, rather
than the rule. In this complex and fast-paced day
and age the narm is to trust sparingly. An

anonymous quote sardonically captures  this
mindset, “In God we trust, all others, we virus
scan” Sadly, our institutions - government,

business, even religion - have contributed to the
erasion of trust

The PR firm Edelman conducts an annual survey
called the Edelman Trust Barometer. It notes how
perceptions in trust have changed in recent years
For 2010, the latest findings are:

* There is a modest global rise in trust in business
as well as modest increase in global trust in
government. Non Government Organizations have
high trust ratings, while media outfits have shown
a drop in theirs.

« Financial retums, which was ane of the top
factars in determining corporate reputation before
the financial crisis is now one of the least
cansidered factors in the US for shaping trust

+ On the other hand, trust and transparency are
major influences in  developing  corporate
reputation

* Companies that consider the interests of all
stakeholders  will see their credibility rise
accordingly.

A final nate, the Edelman Trust Barometer did say
that despite the growing trust in business and
government, it was noted that “nearly 70 percent
of informed publics expect [that] business and
financial companies will revert to 'business as
usual’ after the recession.”

This is a rather serious warning and one that is
haped will nat come true. Mayhe we can all hope
instead, that if and when the recession is finally
over these businesses will remember the simple
power of trust and honesty fram the story of a
homeless man in New York named Jay Valentine.
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