[image: image1.png]Ripples

« Issue 7

‘olume 4

(o

CORPORATE
GOVERNANCE

OPLDT

Living, Loving, Learning and Legacies

The world paused briefly in the past few weeks
when news broke out about the death of
Michael Jackson. While many uncertainties still
linger regarding his death, what is very sure is
that the world now looks kindly at the life he has
lived and the mermories that he leaves behind,
choosing to celebrate the immensity of his
talent, rather than the frailty of his humanity. No
one seems to dispute that he is the "greatest
entertainer that ever lived,” and that is now his
legacy.

One doesn't have to die though, to leave a
legacy behind. Bernard Madoff, the man who
masterminded the huge Ponzi scheme in the
US has_just been convicted to 150 years in
prison. The more serious penatty is that he has
to live down his shameful legacy — that his
name is now synonymous with fraud and
deception

Here at home, people readily and voluntarily
organized groups to pray for former President
Cory Aquino's immediate recovery as she was
tushed to the hospital for treatment of her
worsening condition. The generous outpouring
of concern for her is a testament to her firmly-
placed legacy — the restoration of democracy in

our country. Certainly, the terms "courage” and
“fortitude” are easily associated with President
Cory's name and persona

Stephen Covey says that “(there are certain
things that are fundamental to human
fulfiliment. The essence of these needs is
captured in the phrase ‘o live, (o love, (o leam,
to leave @ legacy. The need to live is our
physical need for such things as food, clothing,
shelter, econorical well-being, health. The
need to love is our social need fo relate to
other people, to belong, fo love and to be
loved. The need to leam Is our mental need fo
develop and to grow. And the need to leave &
legacy is our spiritual need {o have & sense of
meaning, puipose, personal congruence, and
contribution.”

Have we asked ourselves lately what kind of
legacy we have implanted in the lives of the
people we love or those we encourter
everyday? The truth is everyone, famous or
unknown, rich or poor, leaves behind a legacy.
The quaiity and character of that legacy is
something that we bild, consciously o net,
day in and day out, one choice at atime
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Spotlight: Anita Roddick (1942-2007) Unconventional and energetic, Anita Roddick was the founder of
ethical cosmetics firm Body Shop. She was also @ fierce campaigner for socially and ethically responsible
business and ‘fair trade”, before it even became fashionable to do so. Her advocacy inspired millions to
the couse of fair trade by bringing sustainable products to a mass market. She firmly believed that
business could be o “force for good” Her Body Shop stores served as “billboards” and she capitalized on
her personal fame to raise awareness for a range of causes, most notably for an end to the practice of
animal testing. Her working life was devoted to finding new ways of doing business and her latter years,
looking for ways for business to take @ lead in making the world a better place.




