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-1% 
(P0.3bn) 

PLDT Group:  3Q15 vs 3Q14 Financial Highlights  

Reported Net Income Core Net Income 

EBITDA Margin 

Wireless Fixed Line 

+5% 
P0.8bn 

 

  -17% 
 (P1.3bn)* 

Revenues Revenues 

45% 
 

 -7% 
(P0.6bn) 

  P6.6bn P8.1bn 

P28.7bn P17.2bn 
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-1% 
(P0.4bn) 

Wireless Fixed Line 

+3% 
P0.5bn 

 

Service Revenues Service Revenues 

P27.6bn P16.4bn 

Revenues 

EBITDA 

 +2% 
  P0.8bn 

0% 
(P0.1bn) 

P42.7bn 

P18.5bn 

Service Revenues 

  +1% 
  P0.4bn 

P40.8bn 

  * Includes higher net forex/derivative losses of P0.7bn 

and higher financing costs of P0.2bn 

+1% 
P0.3bn 

Service Revenues (ex-ILD/NLD) Wireless (ex-ILD) Fixed Line (ex-ILD/NLD) 

  +4% 
  P1.4bn 

Service Revenues Service Revenues 

P36.0bn P25.0bn P13.2bn 
+9% 
P1.1bn 

 



-2% 
(P2.1bn) 

PLDT Group:  9M15 vs 9M14 Financial Highlights  

Revenues 

EBITDA* 

Reported Net Income Core Net Income**** 

EBITDA Margin** 

Wireless Fixed Line 

  0% 
  P0.6bn +4% 

P1.8bn 

 

-5% 
(P2.9bn) 

  -9% 
 (P2.6bn)*** 

Revenues Revenues 

44% 
 

 -5% 
(P1.5bn) 

P127.9bn 

P54.1bn 

  P25.3bn P27.1bn 

P86.8bn P50.9bn 
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-3% 
(P2.9bn) 

Service Revenues Wireless Fixed Line 

  -1% 
  (P1.0bn) +2% 

P1.0bn 

 

Service Revenues Service Revenues 

P122.0bn P83.2bn P48.6bn 

  **  45% if excluding impact of 2Q15 MRP costs *  P55.5bn or -3% if excluding P1.4bn 2Q15 MRP costs 

  **** On track to meet 2015 core guidance of P35bn 
  *** Includes higher net forex/derivative losses of 

P1.3bn and higher financing costs of P0.7bn 

-1% 
(P0.5bn) 

Service Revenues (ex-ILD/NLD) Wireless (ex-ILD) Fixed Line (ex-ILD/NLD) 

  +2% 
  P2.4bn 

Service Revenues Service Revenues 

P107.0bn P74.8bn P38.7bn 

+8% 
P3.0bn 

 



PLDT Group:  Snapshot at 9M15  

ü In 1H15, we said that data would be the main growth engine for PLDT and the 

major focus of the efforts of our Consumer and Enterprise businesses 
 

ü We outlined our strategy of how we would become the consumerôs preferred 

digital services provider 

Á Offer the consumer a superior value proposition by continuously broadening the 

array of product and service offers, including leveraging fixed and wireless 

assets 

VValue proposition:  provide connectivity + entertainment + convenience + 

peace-of-mind 

Á Deliver consistent quality customer experience 
 

ü We indicated that impact of initiatives would fully manifest in 2016 at the 

earliest 

Á Positive trends are emerging 

VDespite 3Q being a seasonally low quarter, PLDTôs 3Q15 revenues are 

generally better year-on-year and quarter-on-quarter   
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11.8 11.9 12.1 
12.5 12.6 12.9 

13.2 

1Q14 2Q14 3Q14 4Q14 1Q15 2Q15 3Q15

Fixed Line* 

25.1 

25.5 

24.7 
24.9 24.9 

25.0 

1Q 2Q 3Q

2014

25.1 

25.5 

24.7 

25.5 

24.9 24.9 25.0 

1Q14 2Q14 3Q14 4Q14 1Q15 2Q15 3Q15

Wireless 

Positive Trends:  Service Revenues (ex -ILD/NLD)  
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+1% 

-3% 

+3% 

-2% - 
+1% 

2015 

-1% -2% 

+1% 

+1% 
+2% 

+4% 

+1% 
+2% 

+2% 

11.8 11.9 12.1 
12.6 12.9 

13.2 

1Q 2Q 3Q

2014

2015 +7% 

+8% 

+9% 

Quarter -on-Quarter  

Year -on-Year  

*  Net of interconnect 



8.9

17.7
7.1

5.6

17.0 17.2 22.1 17.1 23.0
30.0

11.3 13.7
13.7

11.7
11.7

13.0

ü Build out of network capacity, coverage, resiliency on-going 
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PhP in billions 

28.8 31.2 

2010 2011 2012 

36.4 

P203.0bn 

2013 

28.8 

2014 

34.8 

% of Capex to total service revenues:                                       Up to 

    19%          21%           23%          18%           21%           27%                                

Up to 

43.0 

2015F 9M14 9M15 

16.0 

23.3 
+46% 

Á Investments focused on improving network quality and customer experience, provisioning of 

transport ahead of demand, network consolidation and continuous expansion of network coverage:  

V Greater 3G capacity and coverage  

V Continual network optimization 

V Augmenting network resiliency and redundancy to improve operational stability and reliability with 

additional 732 kms of fiber optic cable (FOC) 

V Expansion in international connectivity and caching to improve internet speed and customer experience  

V Continuous rollout of fiber-to-the-home (FTTH) with over 300k FTTH line capacity available in about 2500 

locations and 850k homes nationwide 

V Migration to new Data Centers at Tier 3 to improve service availability to 99.99% 

V Integration of Smart and Sun networks for operational efficiency 

V Build out of 4G coverage and capacity 

V Enhancement of indoor penetration and outdoor coverage 

 

Á From 2010-15, PLDT Group capex to reach P203bn or approx. US$4.6bn 

PLDT Group:  On track in executing on the strategy  

Wireless 

Fixed 



PLDT Group:  On track in executing on the strategy  

ü Continuous expansion of our fixed and wireless offers to the consumer 
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Blink 



 HOME 

ÅPLDT Home strengthens leadership in Connected 

Home with digital services.  
 

 

ÅSMART posts all -time high in broadband and mobile 

internet growth.  
 

 

ÅPLDT-SMART leads digital innovation with strategic 

partnerships to deliver entertainment, peace of  mind, 

and urban comfort.  

 

Consumer  Group:  3Q15 Highlights  
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ü  Enterprise Group  accelerating market leadership by digitally-enabling 

businesses 

PLDT Group:  On track in executing on the strategy  


